KARIM EID

Influencer & Creator Marketing Specialist | E-Commerce & DTC Growth Marketer

Cairo, Egypt (Open to US & EU Timezones) | +20 111 316 6392 | karimeid.work@gmail.com | linkedin.com/in/karim-3eed |
karimeid.lovable.app

PROFESSIONAL SUMMARY

Influencer and creator marketing specialist with 6+ years scaling Shopify brands through a 100+ creator network that drove 50%+ of total
client sales, paired with paid media (Meta, TikTok, Google Ads) at a 4x average ROAS and a 20% reduction in CAC. Owned influencer
strategy end-to-end — sourcing, vetting, outreach, negotiation, and ROI tracking — across Egypt, Saudi Arabia and international
markets. Bilingual (Arabic/English), set up for async remote work with US and EU teams.

CORE SKILLS

Influencer & Creator Marketing: Influencer Strategy, Creator Sourcing & Vetting, Outreach & Contract Negotiation, UGC Strategy,
Brand Ambassador Programs, Affiliate Marketing, Influencer ROI Tracking

E-Commerce & DTC Growth: Shopify Store Development, DTC & Cross-Border E-Commerce, Product Research & Validation, Pricing &
Margin Modeling, CRO & Checkout Optimization, Supplier Sourcing & Fulfillment

Performance Marketing & Paid Media: Meta/Instagram Ads, TikTok Ads, Google Ads, Media Buying, Audience Targeting &
Segmentation, A/B Testing, Retargeting, Campaign Management

Strategy, Content & Analytics: Go-To-Market Strategy, Brand Positioning, Content & Organic Social Growth, Social/Search SEO,
Budget Planning, KPI Reporting (ROAS, CAC/CPA, CTR, AOV)

Tools: Shopify, Meta Ads Manager, TikTok Ads Manager, Google Ads, Google Analytics
PROFESSIONAL EXPERIENCE

Co-Founder & Social Media Manager — V Cut Gym (Fitness & Wellness) 2024 — Present
* Apply e-commerce performance and influencer expertise to a local service brand via creator partnerships and UGC-style content.
* Co-founded a fitness brand and own its social media presence, brand identity, and content strategy from the ground up.
* Plan the content calendar, organic social growth, and community engagement to drive awareness and membership interest.

Marketing Manager — Decogal (Home Decor E-Commerce) 2024
¢ Directed influencer and creator partnerships, sourcing and briefing creators for UGC-style content that fed directly into Meta/Instagram
creative testing.
* Owned end-to-end DTC marketing strategy, content calendar, and paid media budget, prioritizing organic and influencer-led growth
ahead of paid spend.
* Led Meta Ads campaigns end-to-end — audience targeting, creative testing, and optimization — reducing wasted ad spend by 20%.
* Directed multi-channel planning across organic social, influencer, and paid traffic, contributing to a 25% increase in client revenue.

Growth Marketing Consultant (Independent) — Shopify & DTC Brands (Egypt & Saudi) 2022 - 2024

* Owned influencer marketing strategy end-to-end — sourcing and vetting creators from a personal network of 100+ influencers, leading
outreach, negotiation, and ROI tracking — driving 50%+ of total client sales through the creator channel.

¢ Built brand ambassador and sponsored content programs, nurturing long-term creator relationships that generated authentic UGC.

* Served as embedded marketing lead for 2 international e-commerce clients, designing Shopify stores from the ground up including
branding, product page optimization, UX, and checkout flow.

¢ Built full-funnel DTC strategies covering channel selection, brand positioning, influencer criteria, and budget allocation, contributing to
a 30% increase in client traffic and revenue.

E-Commerce Store Owner & Operator — Furry Fiesta - Jewlera - Poochycat (Shopify) 2019 - 2023
* Built and managed a proprietary database of 100+ creators to run influencer and affiliate campaigns, owning partnerships, outreach,
negotiation, and ROI tracking.
* Led Meta Ads campaigns end-to-end, achieving up to 4x ROAS on top-performing campaigns.
¢ Solo-managed full e-commerce operations — product research, store design, copywriting, pricing, supplier negotiation, fulfillment, and
customer service — across 3 Shopify stores in the pet and jewelry niches.
¢ Validated winning products with small-budget ad tests before scaling, and grew TikTok organic and social-SEO traffic with no ad
spend.
Affiliate Marketer — Self-Directed — Multiple Niches 2018 - 2020
* Built foundational skills in traffic generation, offer selection, and conversion optimization.

EDUCATION & TRAINING

¢ Digital Marketing Certificate — IMP Institute (2023 — 2024)
* Mindshift Media Buying Course — advanced media buying & performance marketing; Seif Mahmoud Influencer Marketing — 1-on-1
coaching in creator outreach and negotiation

* Bachelor of Construction Management — Cairo University (2018 — 2023)
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